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Rural Econop

eRural growth was the highest in
e All human development indicato
ePersons below the poverty line d

Parameter

Total Population
Total Income
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Total Savings
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avelopment

12% per annum over the last

few years.
e Political environment more

e All human development ind proving
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The Changing F , I t
e Changing Fac velopmen

Head of 8th Plan oth plan 10th Plan 11th Plan 12th Plan
Development

(1992-97) (1997-02) (2002-07) (2007-12) (2012-17)
Agriculture 225 372 589 1216 3632
Rural 344 890 1219 1903 4574

Development

Source: Planning Comrrun, N I
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The Transition o

» Transition has occurre
e Food grain crops
e On-land activities
* Farm activities

» Transition linked to high op
in high rural in

comes
» Farm sector nc@M@r@P} oI_A_rSaI income with

or value addition resulting
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The Transition omk Econom
/A N y

P N

— Foodgrain crops
— On-land activities
— Farm activities

= Non-foodgrain crops
Cash crops

— QOff-land allied activities

(Livestock, fisheries, etc.)
= Non-farm activities
(Services, manufacturing, etc.)
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economy
* India largest producer
dairy products, cashew

pepper.

e Second largest ucerof rice, gay, ton, fruits and
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ber, turmeric and black
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Rural Econo

—
| Rural economy I
[ 1
Farm sector MNon-farm sector
(Auaagri and allied) (Formal and informal sector)
B [ )
Agricultre Rural industries Rural services
Animal husbandry Agro processing — =
(Dairy, goat, poultry, etc.) (Sugarcane, oilseed, etc.) Retailing and trading
Horti It Manufacturing Community and social
IR N I (Handloom, handicrafts, etc.) service
Forestry Mining and Quarrying Transport and storage
Fishing Construction Communication
i
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