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The Evolution g#/Rural'Marketing

Phase | .
(Prior to the 60s) °

Phase Il .
(60s to 80s)
Phase lll .
(90s to 2000)
Phase IV .

(After 2000) .

Marketing of rural products in rural and urban markets and agricultural inputs to rural markets.
A totally unorganised market

Green revolution ushered in scientific farming practices resulting in exponential growth in
agricultural production

White revolution gave a fillip to cooperative movement

Establishment of distribution networks by FMCG companies

Increased rural thrust and strengthening of local governance resulted in socio-economic
progress.
Growth in consumables and durables

Going rural becomes the mantra even for high value products and services
Government initiatives of rural loan waiver, employment and rural infrastructure development
provide further acceleration
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Total Population (in million) 848 1029 1210 1254 1423
Rural Population (in million) 629 742 833 866 935
Rural Population to Total Population (per cent) 74 72 69 6 66
Male (in million) NA 381 427 445 479
Female (in million) NA 360 405 4 456
Number of Rural Households (in million) 112 138 168 NA 205
Family Size (in million) 5.55 5.36 4.85 NA 4.4
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Joint family structure giving way to duali amnies staying in the same house

but with separate kitchens ‘
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35% of the population is i ﬁu@roup of 15 to 34 years
0-4 13 11 10 9
5-14 26 26 24 22
15-19 9 10 11 10
20-34 23 23 24 25
35-54 19 20 20 22
55+ 10 10 12 12
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Land fragmentation, rising ed ill sets have encouraged shift

from agricultural to non-agric

Occup i as

Occupation 2000 (in per cent) 2010 (in per cent)

Self-employment in agriculture 36 a8
Agricultural labourers 27 12
Non-agricultural labourers 9 3
Self-employment in non-agriculture 14 11
Others 14 8

Saurce: NSS0 2000 01 (56" round). Salaned and Edelweiss-MART Survey wage earners are included in others.
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