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The Evolving/Rural Market
e Value driven and look | to earning capabilities or
to status

* |ncreasing literacy and ¥ edia, increasing aspiration

levels
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Highest changt]anmgsi d\i}drF am \Sutt, Tr?ing their role as

influencers
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The Evolving/Rural" Market

e Changing cultural and s

e Rise in nuclear families women

e High use of self-help grouf lly for women

e Marketers ne to afosHds C ' aranegsy and excitement
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Emerging Rural India:

> 377 million rural mobil
subscribers in Brazil
> 27 million mobile inter

> Of the 22 million DTH su
small towns
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| s and small towns
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ts) in India, which
stores in United States

Emerging Rural India:

» 11 % car sales coming f
» Rural India is growing
10% growth in 2009);
» There are 42,000 rural s
exceed the total number o
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: Market Share of FMCG, Rural-Urban

23%

AT 49% _51% S23e  gRq

2007 ' 2008 ' 2009

B Rural M Urban
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Source: Forum (The Daily Star)
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hﬁtion of disposable
Incomes

» Rural infrastructure being the areas of roads,

electrification, cajiog.andfe
» Increase in agrigu o] (¥fe ¢ Is]_iASsh crops

increasing agricwtuNinfov ERSITY

Emerging Rural India:

» Lower cost of living lea
income
> Government rural thru
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