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Census

IRDA

RBI

* Several hamlets demarcated by physical
boundaries
* Towns are urban areas that satisfy:
v Minimum population 5,000
v Population density > 400 per sq. Km.
v 75% of the male population engaged in non-
agricultural activities

Similar to Census except that the percentage for

male population in towns is 25% and not 75%
Rural: All locations with a population of up to
10,000

Semi-urban: All locations with a population
between 10,000 and 100,000

I”

The term “rural” is not defined, nor is
the upper limit of population for
villages

Widening of definition allows a larger
market to be considered as rural

Distinction defined only by
population
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Plannin Towns with population to 15,000 are . .
. g W . With population up ’ Town characteristics not defined
Commission considered rural
Sahara Locations with shops/commercial Town or village characteristics
establishments up to 10,000 population. not defined
. All population centres other than the 7 Population criteria is not
LG Electronics populati pulati teria |

metros are considered rural or semi-urban considered
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Rapid urbanization
Urban increase rate only 0.75
due to the National Rural Emp

owing a slowing trend largely
e (NREGS)

arantee

An agrarian economy
Non-farm activity was 60% at 2010; to 70% by 2020

This increases family income and provides a more constant stream of income to rural

households.
A higher buffer fronRgisk i vad farfhi
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The 4 Ps of marketing
replaced by 4 As in rural

e Affordability
e Availability
e Awareness
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e Affordability

Rural consu by the value

lability here simply
rchasing capacity.
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e Availability
Availability re
marketers. Companid
strategies — HUL’s
entrepreneurs — to overce
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* Awareness

Low level of liter:
communications messags
means of communication ings, vans, road shows,
and nautankis in the local Olay an important role i

creatlng interest a@git Trac.; 6TIAS
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ers. Alternative rural
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e Acceptability
The rural env

terms of their livi

perceive and use the

GALGOTIAS

UNIVERSITY

borne in mind, in
how they would

Name of the Faculty: NIRMALJEET KAUR Program Name: BBA (MAM)




School of Business

Course Code: BBAM3004 Course Name: Rural Marketing

References:

e Kashyap, P. (2016). Rural n Education India.

GALGOTIAS

UNIVERSITY

Name of the Faculty: NIRMALJEET KAUR Program Name: BBA (MAM)




