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| NTRODUCTI ON

It was established by Lee Bushel in 1938. Since 3 decades the company
i s the kingin the manuf acturing sector of smartphones and televisionit
it has also given many people employment. The strength of working
employees is also a record of this company. And it is growing its
sectors immensely and and diversifingit products with very new forms



of technol ogy.

COMPANY PROFILE

Samsung Gadgets started its tasks in India in December 1995 and is
| argest smartphone maker it has established in many countries and it
the most powerful labour in terms of technol ogy and advancement. It is
very important to understand that samsung enjoys to market share in
many countries and it has very big investments in india too. In ncr
noi da we have the | arget producer of smartphones in the world

Sriperumbudur office fabricates Shading TVs, Completely
Programmed Front Stacking Clothes washers, Coolers and Split
Forceair systems. Samsung | ndia has three Research and devel opment
FocusesinIndia—twoin NCR

LI TERATURE REVIEW

Forward-1 ooking estimates energized surprising execution and started
unrivalled advancements, including large scale manufacturing of the
world's first 20nm Measure and V-NAND with 3-piece innovation; the
dispatch of a cell phone with the world's initially bended showcase;
wear abl e gadgets.

Objectives
e Toindetify the brand preference of the customer

e To knowthe satisfaction |evel of the customer towards the
services given

e Toknowthe major problemthat are faced by the customers

o Toknowthe level of build quality of samsung

Resear ch methodol ogy
Itisasfollows

Uni ver se- Samsungindustries pvt | td

Sampl e size- 55



Technique- Convenient
Method used- Questionnaire

Study- Secondary

Samsung Marketing Strategy
Samsung has a huge itemportfolioisinafewitemclasses. The brand picture
driver for Samsung is the Samsung Cell phones, for example, the Samsung
world arrangement. In general, Samsung is available in the accompanying
itemcl asses.

| tems in the promoting bl end of Samsung:-

1) Tablets

2) TVs — LEDs, LCDs. Plasma tel evi sion, Savvy tel evision, HDTV and so on
3) Cameras and Camcorders

4) Coolers

5) Forced air systems

6) Clothes washer

7) Microwaves

8) IT — Workstations, printers and extras) Cell phones — Advanced cells,
typical telephones

Samsung is the market |leader in its way the way of marketingis
very good and many small companies also try it. There is no
player in the market who can give a straight competition to
samsung

My findings

It has opinions of different people some of them are just
students or some of them are employees in different
companies so thats why these findings are very different in



nature. Everyone has given there different opinions based on
there use and knowl edge about the company.

These are as fol | ows-

Qualification

55 responses
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Occupation

55 responses
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INncome

55 responses
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Are you using samsung smartphone

55 responses

@ Yes
@ No

The chart shows the number of people usingand
not using Samsung phone. The part which is of red
col or i s showingthe people not using Samsung
phone and the bl ue col or is showi ng number of
people who are usingthe Samsungphone. ltis
quite di sturbingthat howa company having
millions turns over but people are not usingtheir



smart phone which directly indicates that people

are not interested in purchasingthe Samsung
phone

After hovw months do you change
your smartphone

55 responses
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Thi s shows the frequency that how much time
people take to change their smart phone
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Do yvou read the user manual given
with the smartphones

55 responses
Yes 16 (29.1%%)
No 17 (30.9%)

May be 22 (40%)

Thi s bar graph shows that how many buyers of
smart phone read the instructions manual whichis
gi ven to themwhen they purchase their phone

1



All over rating of samsung lD
smartphones

55 responses

40

31 (56.4%)
30

20
12 (21.8%)

10

Thi s shows that how much rating people are giving
to the Samsung phone. Most of the people are
gi ving the Samsung Smartphone .3
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Are you satisfied with the features ||:|
of the smartphone

55 responses

Yes 45 (81.8%)

10 (18.2%)

Thi s shows the number of people who are
satisfied and not sati sfied with their Samsung
smart phone
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Concl usion

Samsung has put itsel f effectively in the situation of market pioneer in electronic
items. I n spite that there were some destruction in deal and benefit. Through this
report i got to knowthat samsung ol ny needs to work inits more stablity of phone
like thereis chargingand problemof ramin the Samsung phone. But the marketing
department is working very good because people who are not usingit still knowits
name samsung. Samsung wil | al ways be a brand
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