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INTRODUCTION

ItwasestablishedbyLeeBushelin1938.Since3decadesthecompany

isthekinginthemanufacturingsectorofsmartphonesandtelevisionit

ithasalsogivenmanypeopleemployment.Thestrengthofworking

employeesisalsoarecordofthiscompany.Anditisgrowingits

sectorsimmenselyandanddiversifingitproductswithverynewforms
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oftechnology.

COMPANYPROFILE

SamsungGadgetsstarteditstasksinIndiainDecember1995andis

largestsmartphonemakerithasestablishedinmanycountriesandit

themostpowerfullabourintermsoftechnologyandadvancement.Itis

veryimportanttounderstandthatsamsungenjoystomarketsharein

manycountriesandithasverybiginvestmentsinindiatoo.Inncr

noidawehavethelargetproducerofsmartphonesintheworld

Sriperumbudur office fabricates Shading TVs, Completely

Programmed Front Stacking Clothes washers,Coolers and Split

Forceairsystems.SamsungIndiahasthreeResearchanddevelopment

FocusesinIndia–twoinNCR

LITERATUREREVIEW

Forward-lookingestimatesenergizedsurprisingexecutionandstarted

unrivalledadvancements,includinglargescalemanufacturingofthe

world'sfirst20nm MeasureandV-NANDwith3-pieceinnovation;the

dispatchofacellphonewiththeworld'sinitiallybendedshowcase;

wearablegadgets.

Objectives

 Toindetifythebrandpreferenceofthecustomer

 Toknowthesatisfactionlevelofthecustomertowardsthe

servicesgiven

 Toknowthemajorproblemthatarefacedbythecustomers

 Toknowthelevelofbuildqualityofsamsung

Researchmethodology

Itisasfollows

Universe- Samsungindustriespvtltd

Samplesize-55
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Technique- Convenient

Methodused-Questionnaire

Study- Secondary

SamsungMarketingStrategy
Samsunghasahugeitemportfolioisinafewitemclasses.Thebrandpicture

driverforSamsungistheSamsungCellphones,forexample,theSamsung

worldarrangement.Ingeneral,Samsungisavailableintheaccompanying

itemclasses.

ItemsinthepromotingblendofSamsung:-

1)Tablets

2)TVs–LEDs,LCDs.Plasmatelevision,Savvytelevision,HDTVandsoon

3)CamerasandCamcorders

4)Coolers

5)Forcedairsystems

6)Clotheswasher

7)Microwaves

8)IT–Workstations,printersandextras)Cellphones–Advancedcells,

typicaltelephones

Samsungisthemarketleaderinitswaythewayofmarketingis

verygoodandmanysmallcompaniesalsotryit.Thereisno

playerinthemarketwhocangiveastraightcompetitionto

samsung

Myfindings

Ithasopinionsofdifferentpeoplesomeofthem arejust

students or some of them are employees in different

companiessothatswhythesefindingsareverydifferentin
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nature.Everyonehasgiventheredifferentopinionsbasedon

thereuseandknowledgeaboutthecompany.

Theseareasfollows-

 

Qualificationofthepeopleusingandnotusing

Samsungphone
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Occupationofthepeopleusingandnotusing

Samsungphone
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IncomeofpeopleusingandnotusingSamsung

phone
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Thechartshowsthenumberofpeopleusingand

notusingSamsungphone.Thepartwhichisofred

colorisshowingthepeoplenotusingSamsung

phoneandthebluecolorisshowingnumberof

peoplewhoareusingtheSamsungphone.Itis

quitedisturbingthathowacompanyhaving

millionsturnsoverbutpeoplearenotusingtheir
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smartphonewhichdirectlyindicatesthatpeople

arenotinterestedinpurchasingtheSamsung

phone

Thisshowsthefrequencythathowmuchtime

peopletaketochangetheirsmartphone



11

Thisbargraphshowsthathowmanybuyersof

smartphonereadtheinstructionsmanualwhichis

giventothemwhentheypurchasetheirphone
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Thisshowsthathowmuchratingpeoplearegiving

totheSamsungphone.Mostofthepeopleare

givingtheSamsungSmartphone.3
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Thisshowsthenumberofpeoplewhoare

satisfiedandnotsatisfiedwiththeirSamsung

smartphone
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Conclusion

Samsunghasputitselfeffectivelyinthesituationofmarketpioneerinelectronic

items.Inspitethatthereweresomedestructionindealandbenefit.Throughthis

reportigottoknowthatsamsungolnyneedstoworkinitsmorestablityofphone

likethereischargingandproblemoframintheSamsungphone.Butthemarketing

departmentisworkingverygoodbecausepeoplewhoarenotusingitstillknowits

namesamsung.Samsungwillalwaysbeabrand
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