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TRIMESTER II - MLAW5026 - Competition Laws
Your answer should be specific to the question asked

Draw neat labeled diagrams wherever necessary

1. Discuss briefly resale price maintenance agreement with illustration. K2 CO1 (5)
2. Discuss the definitions of cartel and agreement as per the Competition Law in India. K2 CO2 (5)
3. Describe the meaning of the term ‘relevant market’ with suitable illustartions. K2 CO1 (5)
4. Discuss briefly the interface between Competition Commission of India and other sectoral

regulators.
K2 CO2 (5)

5. Discuss the powers and duties of COMPAT. K3 CO3 (10)
6. Discuss competition advocacy and its importance in the competitiveness of the market in the

country.
K3 CO4 (10)

7. Jio was launched in the year 2016 at very affordable prices which brought internet to the lower
sections of the society as well. You are an advocate who is approached by consumer activists
requesting to a file a case against Reliance. Advice whether an action can be brought in against
Reliance in regard to predatory pricing. Explain other anti-competitive activities related to pricing
such as price rigging as well.   

K3 CO4 (10)

8. Discuss abuse of dominant position and the role of Competition Commission of India in curbing
this abuse. 

K4 CO5 (15)

9. Section 3, 4 and 5 of the Competiton Act, 2002 stand sentinel with the objective of preventing
practices having adverse effect on competition, to promote and sustain competition in markets,
to protect the interests of consumers and to ensure freedom of trade. Provide a general overview
of the Competition Act, 2002 with special emphasis on section 3, 4 and 5 of the Act.

K4 CO6 (15)

OR

K5 CO6 (20)

Competition law goes a long way in asserting the Constitutional values of curbing concentration
of wealth and distribution of resources. Discuss the role of a robust and effective competition law
in view of the ideal of social justice.

K5 CO6 (20)
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10. Competition Law has succeeded in reforming the Indian consumer market in the liberalized and
globalized era. Comment on the the statement in view of the various provisions of the
Competition Law 2002.


